
LAL BAHADUR SHASTRI SKILL DEVELOPMENT CENTER 
www.lbsskills.com 

 

Earned Media ? 

 Organic visibility gained from word of mouth, social shares, reviews, and customer referrals. 

1. Types of Earned Media 

Word of Mouth 

 Overview: Personal recommendations and discussions about a brand that occur offline and online, 

such as conversations among friends or family, social media posts, and forum discussions. 

 Importance: This type of organic promotion can significantly influence potential customers’ decisions 

and build trust in the brand. 

Social Shares 

 Overview: When users share a brand’s content (e.g., blog posts, videos, info graphics) on their social 

media profiles, amplifying the brand’s reach. 

 Importance: Social shares can enhance brand visibility and drive traffic to the website, often leading 

to new customers. 

Online Reviews and Ratings 

 Overview: Feedback provided by customers on platforms like Google, Yelp, Amazon, and social 

media. 

 Importance: Positive reviews can enhance a brand’s reputation and credibility, while negative 

reviews can have the opposite effect. Reviews often play a crucial role in the decision-making process 

for potential customers. 

Customer Referrals 

 Overview: Recommendations made by satisfied customers to their friends, family, or social networks. 

 Importance: Referral marketing can lead to higher conversion rates, as people tend to trust 

recommendations from their peers more than traditional advertising. 

Media Coverage 

 Overview: Articles, features, or mentions in news outlets, blogs, or industry publications that highlight 

a brand’s products or services. 

 Importance: Earned media coverage can enhance brand credibility and expose the brand to new 

audiences. 
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2. Importance of Earned Media 

Credibility and Trust 

 Authenticity: Earned media is often viewed as more trustworthy than paid media because it comes 

from independent sources or actual customers rather than the brand itself. 

 Social Proof: Positive word-of-mouth and reviews act as social proof, influencing potential customers' 

perceptions and purchasing decisions. 

Cost-Effectiveness 

 No Direct Costs: Unlike paid media, earned media does not require a budget for placements or 

promotions, making it a cost-effective strategy. 

 Long-Lasting Impact: A single positive experience can lead to ongoing referrals and repeat business, 

providing long-term benefits. 

Increased Visibility 

 Broader Reach: Earned media can help a brand reach new audiences through shares, mentions, and 

media coverage. 

 SEO Benefits: Positive reviews and online mentions can improve search engine rankings, driving 

more organic traffic. 

 

3. Strategies to Maximize Earned Media 

Deliver Exceptional Customer Experiences 

 Focus on Quality: Provide high-quality products and services that exceed customer expectations, 

encouraging positive word-of-mouth. 

 Customer Service: Offer outstanding customer support to resolve issues quickly and leave a lasting 

impression. 

Encourage Customer Reviews 

 Request Feedback: Prompt customers to leave reviews on platforms relevant to your industry after a 

purchase or experience. 

 Simplify the Process: Make it easy for customers to leave reviews by providing links and clear 

instructions. 

Leverage Social Media 
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 Engagement: Actively engage with followers on social media, responding to comments and messages 

to build a community. 

 Share User-Generated Content: Highlight and share content created by customers, such as reviews, 

testimonials, or social posts showcasing your product. 

Create Shareable Content 

 Valuable Resources: Produce high-quality, informative content that resonates with your audience, 

making it more likely to be shared. 

 Visual Appeal: Use eye-catching visuals and engaging formats (videos, infographics) to increase the 

likelihood of social shares. 

Build Relationships with Influencers and Media 

 PR Outreach: Develop relationships with journalists, bloggers, and influencers in your industry who 

can help amplify your message. 

 Press Releases: Issue press releases for significant company news, product launches, or events to 

attract media coverage. 

Referral Programs 

 Incentivize Referrals: Create referral programs that reward customers for referring new clients to 

your business. 

 Make It Easy: Provide customers with the tools they need to refer others, such as referral links or 

shareable content. 

 

4. Measuring the Impact of Earned Media 

Metrics to Track 

 Social Shares and Engagement: Monitor the number of shares, likes, comments, and overall 

engagement on social media posts. 

 Review Ratings: Track the number of reviews, average ratings, and sentiment (positive/negative) 

across review platforms. 

 Referral Traffic: Use analytics tools to measure traffic coming from referral sources, including social 

media and other websites. 

 Brand Mentions: Utilize social listening tools to track how often your brand is mentioned across 

various online platforms. 
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Customer Surveys 

 Conduct surveys to understand how customers heard about your brand and which earned media 

sources influenced their decision to purchase. 

 

Conclusion 

Earned media is a powerful component of a comprehensive marketing strategy, providing credibility, trust, 

and increased visibility without direct costs. By focusing on delivering exceptional customer experiences, 

encouraging reviews and referrals, and creating shareable content, brands can effectively maximize earned 

media. Monitoring and analyzing earned media performance helps businesses refine their strategies and 

leverage the organic promotion generated by satisfied customers and advocates. 

 


