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 What is Digital Marketing? 

 

Digital marketing is the practice of promoting products, services, or brands 

through digital channels like search engines, social media, email, websites, 

and mobile apps. It leverages the internet and online-based technologies to 

reach potential customers, engage with them, and drive conversions. Unlike 

traditional marketing, digital marketing allows for more precise targeting, 

personalization, and tracking of user behavior, making it highly adaptable to 

customer preferences and habits. 

 

Some common types of digital marketing include: 
 

1. Search Engine Optimization (SEO): Improving a website's visibility in 

search engine results to attract organic (non-paid) traffic. 

   

2. Content Marketing : Creating valuable and relevant content to attract, 

engage, and retain an audience. Examples include blog posts, videos, 

infographics, and ebooks. 

 

3. Social Media Marketing (SMM) : Using platforms like Facebook, 

Instagram, Twitter, and LinkedIn to reach and engage with audiences. 

 

4. Pay-Per-Click Advertising (PPC) : Running paid ads on platforms like 

Google Ads or social media. Advertisers only pay when someone clicks on 

their ad. 

 

5. Email Marketing: Sending targeted emails to a list of subscribers to build 

relationships and encourage purchases or engagement. 
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6. Affiliate Marketing: Partnering with affiliates to promote products, with 

payment based on results (such as a sale or lead generated). 

 

7. Influencer Marketing: Collaborating with influencers to promote a brand 

or product to their audience. 

 

8.  Video Marketing: Using videos on platforms like YouTube, Instagram, or 

TikTok to engage users and promote products or services. 

 

The flexibility and data-driven nature of digital marketing make it a core 

component of modern business strategy. With the right tools, businesses can 

gain insights into audience behavior, measure the effectiveness of 

campaigns, and adjust their strategies in real-time. 


